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Improving Loss Ratios with

ForMotiv s Non-Disclosure Solution

The growth of digital-first applications has completely transformed the life insurance
industry, cutting purchase cycles from weeks or months down to hours with near-instant
decisions and no medical exams. This has, however, introduced new risks to insurers —
most notably, the increased likelihood of medical non-disclosure on applications.

This led a Top-5 Life Carrier to seek out ForMotiv’'s Non-Disclosure Solution.
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A few years ago, this Carrier accelerated roughly 10% of underwritten policies. Today that
number is closer to 70%, and will rise to 90% by 2025. They spend as much as $250 to
underwrite a single application using up to 13 different 3rd-Party data sources. Scaling their
AUW profitably necessitated a better way to fast-track ideal applicants and flag risky
applicants for further qualification in their consumer-completed medical questionnaires.

The Carrier randomly sampled and mandated medical exams for applicants from a
population who would have otherwise been eligible for accelerated underwriting. They were
then grouped into underwriting risk classes before and after the exam. On average, 12.9%
of the sampled applicants had their post-exam risk class downgraded.
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After implementing ForMotiv’s Non-
Disclosure Solution, the carrier identified
the top 20% of applicants who were 9

ForMotiv finds the applicants who
might not be telling you everything
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ForMotiv’'s Non-Disclosure Solution flagged an incremental 2.5% cases of non-disclosure
that were not identified by any other 3P data set. Integrating ForMotiv Behavioral Intent
data into their existing demographic and 3rd-party data sets has achieved an 8-figure ROI
for the Carrier by declining to accelerate underwriting for high-risk applicants, driving down
mortality and improving loss ratios without adding friction to the user experience.

About ForMotiv
ForMotiv helps leading insurance carriers understand the truthfulness

and intent of their applicants and agents by analyzing their digital
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